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What we think we become!!
Life is all about the positive affirmation that we keep murmuring in every breath, every thought and every
of CFTRI; the deep-rooted kinship of CFTRlians. Days, months and years have since then passed and the

To all the distinguished readers

Hereby humbly presenting before you the 1gth edition of Abhyuday, bloomed out of the s4th batch of M.Se. Food Technology
[ ‘Soup-A-stars’

Industry Buzz is wrapped wp with the bits and glitz of happenings in and around the food.

This time it's our ultimate policy maker; the FSSAl which grabs the attention of this edition. Cover Story calls on a discussion with
the Regulations on Claims and Advertisements’ and what it's meant to the people?

transformed to riches in this edition of What The Food

Here is Kampus Khabar to hold your hands and take a round around the events and happenings in owr Campus
It is Food which binds us to a bundle and Career Corner talks about the wrapper to hold us together and successful. Never miss

it to know about the imperative lead of “Influsnce’ in your space.

Listen to what our Alwmni of 201618 batch, Mr. Anand Chettar has to relish about his goleen days in CFTRI. Read Alumn Column
and take a wall with his glorious memories.

¥ ing French Toast their r, Placement them on ing their

too. Pause a moment, and solve the pictwre blocks!!

Photography section tries to adjust the frame to portray the beauty of CFTRI when she is cozy and cool during Winter mornings!

May the most beautiful month of the year call back all the good and bad moments you lived and survived. It’s the time to admire
shead be & Milestone!!

Hapypy reading! Enjoy Flipping!
ANJU ELIZABATH
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About Abhyuday.....

Emerging as a pioneer in food research in 1950 and continuing to provide an impetus to the food and
allied sectors, CFTRI is the backbone of food-based scientific as well as indusirial developments in
India. The genesis of Abhyuday owes itself to the heritage that was created by the great minds that
have been a part of this institution ever since the beginning and emerged from here as successful
individuals spreading the glory of this place far and wide.

Abhyuday is a Sanskrit word which means beginning or awakening...

Awakening for re-inventing the vigour and strength by breaking away from the shackles of mediocrity
and sombreness...Awakening for being the change and leading the way...

The e-newsletter, it is expected, would try and achieve its goal of promoting dissemination of the right
and benign knowledge and act like an umbilical cord that would keep us connected to our mother
institution.

Industry Buzz will include the past months developments in food industry viz. M&A, new product
launches, new markel entrants, market reviews, inventions and innovations etc. The Cover-Story will
track one mosl important development of the month in the food industry with a detailed analysis from
all the quarters. What The Food! will shed light on the interesting and lesser known facts about food.
Kampus Khabar will attempt to track the campus news, developments, conference and seminars,
tech-talks by our alumni. Career Corner would be the space where articles related to interpersonal and
communication skill development, interview etiquette, CV writing skills etc. would be stressed.

The most exclusive of all the sections would be the Alumn Column which will feature technical
articles, literary and artistic works, tweets and blogposts, creative and memorable contributions by our
distinguished alumni. Also, we shall run a feature on one prominent CFTRIan in any field in each
edition.

Besides, updates regarding upcoming seminars and events, congratulatory messages on birthdays and
anniversaries, placements and promotions of alumni will also be featured. Advertisements from
industries and entreprencurs will also be featured for free. With a view to ensure the involvement of
the readers and make the experience worthwhile, some games like crosswords, food quiz, jigsaw
puzzles, riddles etc. would also be incorporated.
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2™ “Perfetti Van Melle India has launched Center Fresh Mints expanding the much-loved
ter Fresh brand into the mint candy segment. It will provide the benefit of instant
: with unique three-layer sugar-free mints available in a stylish
ket- 'mdly pack. Center Fresh Mints will be available in two flavours
and strawberry mint) at a price point of Rs.10. The Centerfresh
Mintlaunéh campaign builds on the insight that you never know when you might
come across an opportunity to impress someone and highlights various occasions

v hhﬁt\ynu would need instant fresh breath confidence to impress.

B

For information log on to;http;//www.fobnews.com/New-launches/Perfetti

5}3 India unveils 3-layer sugar-free Center Fresh Mints.

2. Zenith Drinks launches Auric, world’s first complete
anti-ageing beverage

Auric, Zenith Drinks’ recently-launched product, is positioned as the world’s first
complete anti-ageing beverage. It is based on modern science and trusted wisdom
of Ayurveda and is all set to create a disruption in the functional food and beverage
market with three blends Mind Rejuvenation, Body Defence and Skin Radiance.
These have been crafted to meet the contemporary lifestyle aspirations of the health
conscious consumer. The Zenith Drinks’ team has over 100 years’ experience.
Ayurvedic doctors and ancient literature have guided Auric to create unique
concoctions of eight herbs, including Ashwagandha, Brahmi and Gotu kola. It is 100
per cent natural with no chemicals or preservatives. Additionally, it is low-calorie and
much healthier than fresh juice, which usually comes loaded with high amount of
natural sugar.

For more information log on to;htpp;//wmbnews.com//New- launches/Zenith Drinks
launches Auric, world’s first complete anti-ageing beverage.

Dip & Spread
“As part of its product diversification, Nestlé India Ltd. has announced its foray
) _‘}-mtu gourmet dip and spread segment with the launch of Maggi Dip and Spread.

\Thwluw—fntyughunhasaddlpnndspmndﬁnmNmﬂéhashmnmwpmahm
*: asis in-depth consumer research. Maggi Dip and Spread contains almost 80%
ith less than 3% fat, making it a very healthy and tasty option for
food pairings. The new range will be available in two exciting
| Jalapeno Salsa. Each of these unique flavours has
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SAI has issued a notice asking the state food authorities in the country to maintain complete surveillance on
and milk products like khoa, paneer, dahi, etc. during the festive seasons. The country’s apex food regulator
as also given a list of adulterants, along with the notice, wherein it has explained each adulterant and its specific
s€ in milk and milk products, as a reference for the enforcement purpose. During festivals, the adulteration of
milk and milk products are always high. The process is to keep check on whether the adulteration in milk is
continuous. With two Food Safety on Wheels, two mobile vans and on-the-spot detection kits to check various
parameters like urea, artifical colours and their quality, the food safety officers (FSOs) are always on the move.
- l'he"*,ﬂ@le governments also look up to the awareness campaigns focusing more on housewives and small
. shopkeepers by providing ways to check adulteration in milk and its products.
ﬁ Information log on to http://www.fobnews.com/Top/FSSAl-instructs-state-Food-authorities-To-
-Dh Milk-at-Festivals.

2. FSSAI directs fruit traders to avoid stickers to prevent
contamination.

(Monday, 29 October 2018)

FSSAI has asked the fruit and vegetable traders to avoid putting stickers on them, as it could lead to
contamination of the food product. The adhesive may contain harmful chemicals which may affect human
health, as the skin of fruits and vegetables are porous and the residue can percolate inside. The health risk of
consuming these adhesive is high in case of fruits and vegetable consumption. The traders should discourage the
use of stickers directly on fruits which do not provide any relevant information. And if the traders are using such
stickers,they should be sure about the safety of the adhesive used in the stickers and the quality of ink with skin.

For more Information log on to http://www.fabnews.com/Top/FSSAl-directs-fruit-traders-to-avoid-stickers-to-
prevent-contamination.

asks states to ensure food-grade silver leaf not of animal

7, 9 November 2018)

Food Safety and Standards Authority of India (FSSAI), through an order, has asked the states to ensure that the ¥
food-grade silver leaf used on sweets is not made using material of animal origin, in line with the country’s
Food regulator’s notification two years ago. The regulation stated that, “It should be in the form of a sheet of g
' omiform thickness, free from creases and folds. The weight of the silver leaf should be up to 2 8g/sq m, and silver '

\content should be of minimum 999/1,000 fineness”. FSSAI has directed that the commissioners of food safety /.

'-:?-a-: and Union Territories to carry out surveillance and enforcement and further ensure complians




A Blow to the False Claims

Walking down the memory lane, lets recollect those days, when our tiny hands
cling on to our parent and we never step our next foot until and unless they let in
those products which make you “Taller, Stronger, Sharper” v/s their choice of “A
complete meal in a drink™ to fall in your cart. And now, we have grown big and still
if we have to pick up a biscuit, we walk back and forth scrutinizing the statements
on the package.

And the story moves on through the entire rows of food compartments in the tug of
war with Claims that has been subconsciously mastering the consumer in us. We
just reckon what our movie heroes proclaim on their transformation on taking in
those products and what the Scientists and Doctors on ads suggests us. Health is
majorly about what we eat and it’s now absolutely driven by the Claims and
Advertisements of the food players.

To check and balance this scenario, hereby FSSALI, the apex regulator legalizing A
to Z of what we eat, take the lead role with stringent norms and regulations on
Claims and Advertisement pertaining to the Food Commodity as per the draft Food
Safety and Standards (Advertisements and Claims) Regulations, March, 2018.

In the scenario where, Indian food market is growing at a Compound Annual
Growth Rate (CAGR) of 20 per cent, food players are at their best pace to keep up
the market by presenting their commodity in the most captivating manner that lure
the health-conscious community. The claims that the company put forward often
shadows the public health and consumer rights and are illegal and punishable in the
most developed and emerging countries.

On January 5, 2018, the Consumer Protection Bill, 2018, was introduced in the Lok
Sabha to address consumer rights issues, enhancing the penalty for false or mis-
leading advertisement including those related to celebrity endorsements. The Bill
establishes a Central Consumer Protection Authority (CCPA) to regulate matters
related to violation of consumer rights, unfair trade practices and false or mislead-
ing advertisements. Both of these laws are presumed to shower positive impact to
safeguard consumers rights and healthy lifestyle.

FSSAI regulations contain several sections such as

* Detailing definitions

» General principles for claims and advertisements

* Criteria for nutrition claims (including nutrient content or nutrient comparative

claims
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